Marketing the Program
Voiceover Script and Notes
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You need to promote your program at least once per month. Use a mix of media options and find ways
to target your message. For example, send a vanpooling email to employees in the same ZIP code. Or
host a transportation booth at your Benefits fair or summer BBQ. And be available to point employees
to services.
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" Order free materiala in the
Pierze Trips ETC Corner

Employee Transportation Coordinators can access a host of free materials in the ETC Corner of the
Pierce Trips website. Pierce Trips offers everything from posters, brochures, campaign materials,
tabletop displays, sample graphics, sample emails and prize packs that you can use to incentivize
participation.
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Your Pierce Trpe Team con
provide most of whot you need

to promate your progrom

Begin by locking in the ETC
Cerner ot www PerceTripe com

Your Pierce Trips team is here to help. Not sure where to begin? We can brainstorm ideas with your
team.

Don't go it alone. Find a co-ETC or form a small committee. Create fun opportunities such as challenges
to win a pizza party or go around and hand out treats to smart commuters. Design a smart commuter
wall with photos of bus riders with quotes on why they ride the bus. Or ask managers to host a carwash
for carpoolers.
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Notes:

Pierce Trips offers several campaigns a year. Milestone Rewards is year-round, and participants can earn
gift cards for using smart transportation options. Our monthly campaigns vary by year, but we often
offer Love to Ride in February, Bike Month in May, Ride Transit in June and Wheel Options in October.
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Notes:

"

Take time to develop a monthly marketing plan. Think about what you will market, who can help and
what mix of media will you use. For example, which campaigns and services will you highlight? Will you
combine forces with the Wellness or Sustainability teams? Can you host a transportation booth this
year?
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